
PR And Media

The course will have a strong focus on the challenges faced by marketing and 
PR professionals in the rapidly-changing landscape of the digital age. It will equip 
delegates with the key skills and tools required to develop and implement a strategic 
approach to public relations, both internally and externally. Participants will look 
at practical ways in which a PR strategy can be created and will see how public 
relations should become an integral part of corporate strategy, to effectively manage 
an organisation’s reputation. This course will also explore communicating strategy 
and making decisions in uncertainty while ensuring that delegates can evaluate and 
measure the effectiveness of campaigns.

Skills ATTAINED
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 3 Develop PR strategy plans
 3 Communicate your strategy to senior management
 3 Build an online media campaign
 3 Create social media objectives
 3 Understand the impact of social media
 3 Communicate change internally
 3 Effectively present your PR campaign
 3 Effectively evaluate the results of your PR campaign

01 - 05 Jul 19 (London)
02 - 06 Sep 19 (London)
25 - 29 Nov 19 (London)
13 - 17 Jan 20 (London)
05 - 09 Apr 20 (Dubai)
22 - 26 Jun 20 (London)

5  Training Days
London: £3600 + VAT
Dubai: $4400

Course Information

Companies nominating 3 or 
more delegates to attend 
the same programme will 
enjoy a special discount on 
the course fees.

Upon completion of one of 
our CPD certified courses, 
delegates will be awarded 
both an LMC certificate 
and a CPD certificate. No 
examination required.

RESERVE A PLACE
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This course is designed for senior 
managers of public relations 
departments seeking to gain an 
understanding of how to think 
more strategically and aiming to 
create high impact public relations 
strategies and marketing managers, 
marketing professionals and all 
those involved in the decision-making 
process of organisational marketing 
communications and media.

Who Should AttendCourse Profile
Preparing a Dynamic PR Strategy

 3 Establishing your key message - Identifying aims and objectives 
 3 Balancing internal and external public relations
 3 Budgeting for your campaign and delivering value for money
 3 How to get your board of directors and senior management involved

“The course was great and the 
trainers were magnificent!”

Luay Al-Refaei
KNPC, Kuwait

Course Booking

+44 (0) 207 724 6007

training@lmcuk.com

RESERVE A PLACE

www.lmcuk.com

Making Decisions in Uncertainty
 3 Is it possible to plan for a crisis?
 3 Evaluating risk, now and for the future
 3 Balancing risk with creativity
 3 The skill of making decisions under duress
 3 The immediate impact of social media

Social Media and Online Public Relations
 3 Creating social media objectives
 3 Advantages and disadvantages of using social media campaigns, 
challenges and opportunities

 3 Building a coordinated online campaign
 3 Future trends in social media

Internal Communications
 3 The importance of effective internal communications for a PR campaign
 3 Types of Internal Communication
 3 Communication of change

PR And Media

Evaluating the Effectiveness of a PR campaign
 3 Monitoring and analysing the performance of your campaign
 3 Target group awareness and changes in public opinion
 3 The future of PR evaluation – big data and the internet of things
 3 Presenting your results – Preparing and presenting
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